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Return ‘Em Right (RER)
• Duration: 7 year
• Funding: Deepwater Horizon Oil Spill 
• Core partners: FSG, GSMFC, NOAA RC
• Component

• Education & outreach
• Fish descending device distribution
• Research & monitoring

• Goals
• Reduce mortality in reef fish resulting from 

barotrauma and release
• Improve angler experiences with release gear
• Improve the overall health of reef fisheries



Foundation
• Branding

• Independent of partners
• Guided by anglers, grounded in 

science

• Digital media
• Web: returnemright.org
• Social: @ReturnEmRight 

• Education module
• Easily accessible to anglers
• Short and concise

• Procure release gear
• Program launch



Education Module
• Software: Articulate Rise
• Three main components

1) Eligibility form 
2) Content

• General best release practices
• Barotrauma
• Venting & descending

3) Gear distribution
• Confirmation for gear
• Shipping form



Marketing & Outreach
• Develop effective messaging
• Invest in social media 
• Utilize ambassadors & influencers
• Partner with industry leaders
• Produce high quality visuals
• Build a community





Completions since 9/8/24

https://returnemright.org/about-us/gear-
signup/?utm_source=YouTube&utm_medium=Video&utm_campai
gn=LifeByBow&utm_id=SWS



Target Marketing

Training
40,527

Completions

Release Gear 
Boxes
38,811

Distributed

Education Module







Gear Use Survey 

• 93% extremely satisfied with 
package of gear (n=3,191)

• 83% prefer descending, while 14% 
prefer venting (n=2,348)

• 71% SeaQualizer
• 12% SeaYaLater

• 94% reported having no issues with 
the devices (n=2,709)

• 52% were extremely likely to buy 
them on their own, while 24% 
already had (n=1,174)

Figure. Private recreational anglers' prevalence of use of venting tools and 
descending devices. Circles represent mean values. Dotted lines represent the 95% 
confidence intervals for mean (n=1,423).

HOW OFTEN DID YOU USE…





Gear Use Survey 



Depredation Perception



Depredation Perception





Moving Forward
• Education

• Promote Spanish module
• Education module 3.0

• Marketing & outreach
• Build ambassador program
• Incorporate RER in tournaments

• Scaling & expansion
• Scaling up current targets
• OORP 4 expansion



CORE PARTNERS

ORGANIZATIONAL PARTNERSMEDIA PARTNERS

INDUSTRY PARTNERS



Thank You & 
Questions? @ReturnEmRight
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